BSF OF - SJU - Project - Blr Unplugged

Status Update - Mar 2025

Current status

Participation:

Total number of students enrolled and engaged: 15

Presence: Across the last 3 sessions, there have been only 3 absentees.

Groups for better idea generation and execution: Students have made 4 groups among
themselves for group assignments

Sessions so far:

The session ‘Journey of waste’ by Hasirudala on 24-Jan-2025 allowed the students to
observe the the importance of waste segregation and what happens to each category of
waste and also showed what happens when waste is not segregated, what kinds of
waste cannot be recycled and also showed how waste pickers and recyclers are given
employment and a defined source of income and dignity when we formalize waste
management.

The session ‘Water in Bengaluru’ by WELL Labs on 20th Feb showed the position of
Bengaluru, sources of water, how lakes were connected, what happens to sewage water,
the importance of rain water harvesting and why there is flooding.

The session ‘Pop Culture X Social Impact’ by Civic Studios on 28-Feb-2025 explained to
students the step by step approach to building a story, the research to be done, the
power of spotlighting environmental narratives and helped students break down the
journey of content creation from idea to execution.

The session ‘Mobility’ by BengaWalks on 7-Mar-2025 used a simple blackboard to
categorize modes of commute and how multi-modal methods can be combined to make
commuting easier. The speaker broke down the road network of Bengaluru to show the
various areas and how they are connected. The students were also briefed about how a
little bit of walking, the simplest means of transport can be combined with other modes
to make commuting easier.



Content generation:

We have completed 11 image and video content from group assignments and 29 memes from
individual exercises. Apart from this, we have gotten good responses on various exercises. For
example, one exercise was for the students to come up with good content creators in the
environment space and analyse what they like and understand from their content.

Audience Engagement on Social Media:

So far, the posts in all have garnered a total of around 1350 likes and more than 86k views and
140 shares. One of the posts was inspired by Vickypedia’s work, and that handle reshared the
same, and got a lot of views!

Observations and potential action items

e We have 15 regular students in the programme (we had targeted more)
o Plan a workshop or Jam in June when college reopens (Drishti to speak to Arul)
o Offer a summer project for 5 interns

e Quality of output: Would be good to see more depth and nuance in the artifacts.
Captions are currently given by facilitators. It could be due to lack of bandwidth or lack
of clarity in expectations. Also the output types are limited to memes, graphics etc.

o Oorvani team to offer specific/pointed feedback on output and ask them to
revise

o Talk to students on what other format they can consider (games, genz language,
dance, pod casts, art, graffiti, reels)

o Need to increase reach of artifacts. Students are not comfortable accepting “Instagram
collaboration” or sharing non personal stuff in their account.

o Talk to the students on Friday to discuss what the goal should be, and how to
achieve it. Can they do a marketing campaign to popularise the handle - treasure
hunt, connect to college clubs?

e Timeline issues: In general limited availability of time /bandwidth. They are from
multiple shifts and many are exhausted by that hour. Also exams advanced to early April
so need to wrap up by March end, with a deadline of Apr 4th for final submissions.


https://www.instagram.com/vickypedia_007?igsh=MWNjcThlMzJqeWZ6OA%3D%3D

Next steps:

- Students need to start the portfolio and final assessment. They need to finish all
exercises, and rework based on feedback.
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